
State agencies that issue benefits through EBT can use transaction data to measure and assess program 
activities. EBT data are commonly analyzed for vendor management purposes, but this poster explores 
some of the other types of analyses State agencies can do with their EBT data to support program 

administration by improving their understanding of participant choices in the WIC shopping process.

The EBT data used for this analysis include all purchase transactions in Wyoming from July through December 
2016. All the analyses presented in this poster are statewide, but they could also be conducted for more limited 
geographic regions. Similarly, all the analyses shown here were performed with 6 months of data, but they 
could also be performed with data representing longer or shorter periods or trends over time.
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Shopping patterns

Product selections

EBT data can be used to understand how participants shop for WIC foods. This information can provide context 
to clinic staff who help new participants learn how to shop with their WIC benefits.
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Which whole-grain options 
did participants choose?

For this analysis, products were 
grouped by food type: bread, rice, 
tortillas, or oats. Whole-wheat 
pasta was not an approved food 
at the time these data were 
collected. Whole-wheat or whole-
grain bread was by far the most 
popular choice in Wyoming; 
90 percent of whole-grain 
transactions were for bread.
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Which fruits and vegetables did participants buy most frequently?

This analysis groups different PLUs that represent similar foods. For example, the “apples” 
category represents 60 PLUs for different varieties of apples, including Fuji, Gala, Red 
Delicious, Honeycrisp, and Granny Smith. The 10 most frequently purchased types of fruits and 
vegetables accounted for almost 70 percent of all CVB transactions in Wyoming. 

When participants have the option to choose among multiple products at the store, EBT data 
can provide information about what foods they purchase. WIC staff can use this information for 
a variety of purposes, such as when they make decisions about which products to authorize. 
WIC staff can also use this information to better tailor nutrition education to meet participants’ 
needs and interests, such as by recommending recipes that use favorite foods or encouraging 
participants to try less commonly purchased foods.

Analyses of food selections can be conducted at a variety of levels. It is easiest to analyze food 
selections by UPC/PLU, but foods can also be grouped in different ways, such as by brand, 
food type, or other characteristics. A range of types of analyses using different groupings 
is presented here. The food categories chosen for the analyses were selected to show the 
diversity in ways to categorize foods.

Which types of peanut butter did participants buy most frequently?

EBT data can be used to examine broad characteristics of the foods participants  purchase, 
such as peanut butter texture or brand. Most (78.4 percent) Wyoming WIC participants 
purchased creamy rather than crunchy peanut butter, and more than half              (56.8 percent) 
purchased Jif brand peanut butter.

Which types of cereal did participants buy most frequently?

This analysis examined how 
frequently specific cereal products 
were purchased at the UPC level. 
The 10 most commonly purchased 
products represented two-thirds 
of all WIC cereal purchases 
in Wyoming. 
Although 
Wyoming allowed 
store brands of 
cereal, no store 
brand products 
were among 
the top 25 most 
popular UPCs.
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How often did participants shop for WIC foods in Wyoming in 2016?

 ➦ Households made a median of 3 shopping trips with a range of 1–18 trips per month.

 ➦ Households bought a median of 3 items with a range of 1–44 items during each shopping trip. Shopping 
trips during which participants purchased a very large number of items (> 15) usually included jars of infant 
fruits, vegetables, and meats.

 ➦ Participants shopped at an average of 1.48 different stores each month; 60.6 percent shopped at only one 
store in a given month. 

When did participants shop?

Sunday Monday SaturdayFridayThursdayWednesdayTuesday

13,487 14,280 15,227 15,496 15,748 15,690 13,408

 ➦ The most common time of day 
for WIC participants to shop in 
Wyoming in 2016 was in the 
early evening.

 ➦ Participants most frequently 
shopped on weekdays.

A.M
P.M.

2,845

Note: CVB could be used only for fresh fruits and vegetables in 2016.


